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“Crussh is that rare 
thing – healthy & 
delicious”

The Telegraph



London’s leading healthy 
food & juice retailer, 
founded in the City of 
London over 20 years ago. 
On a mission to improve 
the wellbeing of teams & 
customers every day.



Helen Harrison,       
Brand Director

James Kidman,         
Head of Food



20 years of Crussh…

The UK’s first juice bar, 
founded 1998 on Cornhill

1998 - 2003 2003 - 2012 2012 - 2016 2016 - today

35 sites throughout London 
& the South East & growing

Helen & James 
joined 2016/17! 
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Today



Fresh food that’s designed 

to taste great, keep you fit 

and contribute to good 

heath (whatever your diet)









Consumer perception  
on health & nutrition –
how has it changed in 
the last 10 years?



2009 v. 2019 Amazon best selling cookbooks

SOURCE: Bestsellers.co.uk



The last 10 years has seen a huge shift in 
nutritional understanding, with many of the 

nutrition claims of the 80s & 90s being 
disproven.

FAT is okay! 

LOW FAT products often contain high amounts 
of sugar & sweeteners = not okay!

Highly processed food is really damaging.

A largely PLANT-BASED diet is great for you & 
the planet. 



The trend towards healthy eating is not a 
fad; it’s now a habit, and the healthy-
eating sector is experiencing dramatic 
growth.*

Among young people particularly, 
flexitarian and reduction in meat 
consumption is a huge food trend, with a 
fifth of British 16 to 24-year olds 
identifying as either veggie or vegan.**

Sustainable credentials & packaging is 
now driving purchasing decisions

*MCA **Guardian



The nutritional 
landscape & legislation  
- how has it changed?





Legislation on nutrition & health claims 
introduced in 2007 has meant brands need to 

be very careful when making claims. 

Claims need to be legit & backed up.

Consumers are increasingly wary of bold 
claims & will question you.

Crussh started 20 years ago, way before the 
legislation of 2007 so some of the product 

names & claims were…questionable! 



How have these areas 
driven change in our 
business?



2009 to 2020

Orange juice to 

Veggie Greens! 

More veg, LESS 

SUGAR

More plants & a 

recent shift from 

Vegan to    

PLANT-BASED

POSTIVE health 

messages, a move 

from ‘diet’ 

language

No more ‘Fat 

Burners’… 

SUBSTANTIATED 

HEALTH CLAIMS 

in all areas 

More  

FUNCTIONAL 

products &  

categories 



Freshly Made Smoothie Category in decline

Grab & Go branded shakes (Barebells) performing well

Customers asking for lower sugar, more variety, more plant-based options 

What else do we know? Functional sells! 

Jan 2020 Case Study



Jan 2020 Case Study

Identify what areas to 

address/target. 

Brief: Plant-based & 

protein – hitting 2 macro 

trends in one. 

Develop appealing 

recipes/taste that isn’t 

just for gym goers.

Work with Helen on 

marketing claims: 

Plant-based, 20g+ 

protein, under 300kcal.

Source a protein 

powder blend to partner 

with. 

Brief: plant-based, 

deliver 20g+ protein per 

scoop, be versatile 

across different 

flavours, all natural 

ingredients. 



Campaign assets



Early results

Berry Super 

Warrior the best 

seller

Hugely positive 

response & 

shares on social 

channels 

Total smoothie 

category in 

positive YOY 

growth 



THANK 
YOU!


